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Aims  

Combining  

Historical 
Methodology  Social Theory 

University-Industry 
relationship  

Attitudes behind 
government 
rhetoric  

Attitudes to 
outreach and 
entrepreneurship 
education in 
universities 



History Matters : for Policy, 
Institutions and Individuals 

Knowledge and Skills 

Theories linking : 
Past present and 
future  

Path dependency 
and path creation 

Communities of 
Practice 

Forms of capital  
Attitudes 

Networks 



History is about continuity 

Legacies and lock in 



History is also about change: 
innovation and new combinations 

Legacies and opportunities  



Policy in Action: InfoLab21 

Ac#vi#es	
  

Interna#onal	
  
Na#onal	
  
Regional	
  

Local	
  

Funding	
  

Interna#onal	
  
Na#onal	
  
Regional	
  

Local	
  



People and social processes 

So things like getting 
companies together to 

network and talk to each 
other. Infolab is very good 

at that here 

‘The benefit is a complete 
circle and whereas 

‘knowledge transfer would 
suggest it is a one-way 

transmission, it is two-way 

‘There is normally the 
university helping the 

companies but also the 
companies helping 

the university 



Lambert 2003 

 partnership, 
social 

interaction 

co-operation 

exchange 

clustering, 
proximity, 

productivity, 
competition, 
innovation 
economy, 

knowledge 
hub.  



Contradictions 
…they	
  view	
  
universi#es	
  as	
  
being	
  full	
  of	
  long	
  
haired	
  weirdos…
who	
  
don’t	
  understand	
  
the	
  real	
  world	
  

I	
  think	
  the	
  interac#on	
  back	
  
to	
  the	
  academics	
  is	
  proving	
  
very	
  valuable	
  because	
  they	
  
could	
  have	
  been	
  accused	
  of	
  
being	
  somewhat	
  insular	
  it	
  is	
  
important	
  they	
  
do	
  recognise…the	
  needs	
  of	
  
the	
  market	
  and	
  not	
  just	
  
their	
  research	
  aspira#ons	
  

suppose	
  some	
  people	
  in	
  
universi#es	
  don't	
  want	
  to	
  
interact	
  with	
  companies	
  at	
  all.	
  
There	
  is	
  a	
  need	
  for	
  bridging	
  
the	
  gap	
  between	
  academia	
  
and	
  industry	
  



Opportunities 

‘I	
  think	
  [Britain’s]	
  
manufacturing	
  base	
  is…
almost	
  gone	
  and	
  it	
  is	
  our	
  
knowledge	
  base	
  which	
  
is	
  our	
  strength	
  and	
  I	
  think	
  
we	
  have	
  got	
  to	
  view	
  
universi#es	
  

A	
  combina#on	
  of	
  knowledge	
  transfer	
  
and	
  knowledge	
  crea#on	
  actually	
  in	
  the	
  
space	
  between	
  the	
  academic	
  world	
  and	
  
the	
  business	
  world	
  or	
  in	
  collabora#on	
  
perhaps	
  in	
  the	
  overlap	
  rather	
  than	
  the	
  
space	
  between	
  

‘it	
  makes	
  our	
  students	
  more	
  
employable	
  because	
  they	
  have	
  
already	
  produced	
  a	
  product	
  that	
  
is	
  on	
  the	
  market	
  and	
  so	
  that	
  looks	
  
good	
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Conclusions 

Role of history in 
shaping attitudes to 
outreach and 
entrepreneurship 
education 

Deepening 
understanding of 
boundaries and 
barriers to 
engagement 

Importance of 
engaging students 
in ‘engagement’ 

Period of change 
in role of UK 
universities 


